THE COMMUNICATION PLAN TEMPLATE 
BACKGROUND

In its decision BS-V/13, the Conference of the Parties serving as the meeting of the Parties to the Cartagena Protocol on Biosafety (COP-MOP) adopted a programme of work on public awareness, education and participation concerning the safe transfer, handling and use of living modified organisms (LMOs) for the period 2011-2015. In its decision, VIII/18, the COP-MOP extended the programme of work until 2020 with priority areas and sub-activities to enable a streamlined strategic focus and foster further commitment to advancing the implementation of the programme of work. The draft Implementation Plan for the Cartagena Protocol that is expected to be adopted at COP-MOP 10 in 2021 also has a goal related to public awareness regarding LMO at https://www.cbd.int/doc/c/f67e/c87d/4019382c7c428ec22d56abce/sbi-03-18-en.pdf . In this regard, the communication plan is meant for 2021 – 2030.
This communication plan will raise visibility of the Protocol, build trust with target audiences and guide the country to set in place a system to promote public awareness regarding LMOs. In this regard, it is meant to enhance awareness through a number of communication channels. 
Notes:

This communication plan has been modified using a previous communication plan template. It has been shared in the Portal on public awareness, education and participation regarding LMOs at http://bch.cbd.int/onlineconferences/portal_art23/pa_main.shtml
Notes:

The communication plan template can also be used in line with the Sharm El-Sheikh to Kunming Action Agenda for Nature and People, among other, to build on efforts from non-state actors and other stakeholders in support of the post-2020 global biodiversity framework and the Implementation Plan for the Cartagena Protocol on Biosafety expected to be adopted in 2021. The Action Agenda intends to also profile commitments on the CBD website, social media channels and at official meetings. Commitments intends to inspire further actions in the field of biosafety and biodiversity. The action agenda is available at https://www.cbd.int/action-agenda/
COMMUNICATION ANALYSIS

An analysis based on a biosafety awareness survey and an analysis to determine the strengths, weaknesses, opportunities and threats, SWOT analysis, was undertaken to review and understand the current situation in term of the experiences and lessons learned in implementing Article 23 and the programme of work.
The Secretariat of the Convention on Biological Diversity developed a survey form template that was used to conduct a biosafety awareness survey to ascertain the level of public awareness and evaluate public awareness of the issues regarding LMOs.
 In this regard, a survey was held from (YEAR), during (TIME) for (TARGET GROUPS) in (COUNTRY). The outcome of the biosafety awareness survey establishes a baseline. It identifies the knowledge, opinions, attitudes and behaviors among target audiences as well as the key activities to be taken under the communication plan. The report of the survey entitled [(NAME)] is available at: http://bch.cbd.int/onlineconferences/portal_art23/pa_survey.shtml.
 

A SWOT analysis was also developed to determine the strengths and weaknesses, the internal factors, and the opportunities and threats, the external factors. A few of the general key issues include:  

Strengths 

· A biosafety website and/or a social media site(s) has been established and is operational

· The central and local government have experience in organizing and/or participating in awareness-activities 
· There are a number of publications and promotional materials available
· Biosafety experts can develop messages and tools that have balanced information, including both possible advantages and possible disadvantages regarding LMOs
Weaknesses

· There is not enough awareness of biosafety or biotechnology issues among targeted audiences and partners
· There is limited and/or lack of capacity in the biosafety unit of the Ministry, including human, financial and technical resources
· There is limited dissemination of publications and limited translation of publications into local languages

· There is a lack of consistent, accurate and simplified messages
· There is in particular a need for increased media coverage/media campaign with accurate information
· There is a need to effectively monitor and evaluation awareness-raising activities
Opportunities

· Biosafety can be connected to life, food, biodiversity and sustainable development issues The central/local government and organizations could support effort towards raising awareness 

· The general public has access to print, TV and/or radio 

· Libraries and informational educational centers are widely used 
· Public awareness is a fundamental issue under the Cartagena Protocol on Biosafety as they is essential for the effective implementation of the Cartagena Protocol 
· Public awareness of biosafety issues would facilitate the harmonization, development and implementation of biosafety legal frameworks

· Gender-related awareness can be connected with biosafety awareness 

Threats

· There is a low priority on outreach/communication on environmental issues
· The illiteracy level is low in the country  

· There are several languages used in the country

· It may be costly to produce some communication tools

Based on the awareness survey and the SWOT analysis, the Ministry/biosafety unit defined the current situation in the country. 
GOALS AND OBJECTIVES

The Ministry’s/biosafety unit’s anticipated situation is the goals and objectives of the communication plan.

Goals
The overall goals of the communication plan are as follows: 
· To improve the implementation of Article 23 of the Cartagena Protocol on Biosafety, the programme of work on public awareness, education and participation (2011-2015), its priority areas, and Focal Area 5 of the Strategic Plan for the Protocol (2011-2020) 
· To mainstream biosafety into and build partnerships for national and regional biodiversity, environmental and sustainable development measures
· To set up a system to support awareness-raising and engagement regarding LMOs
The objectives of the communication plan are as follows:
Specific Objective 1:

To increase visibility of biosafety issues among target audience
Specific Objective 2:

To engage partnerships to actively participate in and fund awareness-raising activities related to biosafety issues to improve collaborative initiatives 
Specific Objective 3:
To promote the goal related to Article 23 on public awareness, education and participation regarding LMOs in the Implementation Plan of the Protocol, including through non-state actors support of the SCBD’s Action Agenda
THE TARGET AUDIENCES AND PARTNERS
To meet the goals and objectives of the communication plan, it is necessary to determine the target audiences and partners. In addition, the target audiences were determined in accordance with a review of the SWOT analysis regarding possible target audiences and partners that may contribute to the strengths and opportunities and those that could resolve the weaknesses and threats. The general key target audiences are as follows:
· Central and local government (e.g. national focal points, component national authorities, ministers, policy makers, judiciary personnel, customs officers, programme officers, press officers, parliamentarians, governors and mayors)

· National and local organizations and initiatives (e.g. advisory bodies, non-governmental organizations, business community and/or indigenous peoples and local communities, such as community action groups, farmer associations, traditional/local leaders, women associations and youth groups, foundations, centers)
· International and/or regional organizations and agreements (e.g. multilateral environmental agreements, economic development programs, networks, intergovernmental organizations and UN agencies)
· Mass Media (e.g. print, radio and/or television)
· The scientific community and research institutes
· Academia (e.g. universities, schools, principles and teachers)

· The general public

The different target audiences can at times act as partners in implementing the activities of the communication plan and communicating the key messages. 
COMMUNICATION CHANNELS
Communication channels are methods to raise awareness to different target audiences. The communication channels outlined below are in accordance with a review of the SWOT analysis and the biosafety awareness survey. The key communication channels are as follows:

· Exhibitions: posters/Infographics sessions, banners displacements, video sessions, and the dissemination of promotional materials such as pens, festival displays and competitions.
· Publications: dissemination of materials (e.g. brochures, newsletters, booklets, annual reports, CD-ROMs and USB keys at malls,  libraries, supermarkets, meetings and online. 
· Websites: national Protocol website, national Biosafety Clearing-House website, social media sites (e.g. Facebook), , networks and mailing lists 
· Meetings: workshops, seminars/roundtables, and side events, biosafety clubs, discussion groups, webinars and town hall meetings. 

· Telephone communication: SMS (e.g. WhatsApp) and voicemail message.
· Presentations: high-level dialogues with government officers, academic seminars, presentations at centers, information sessions at the local and national levels (e.g. youth and gender-related awareness) 

· Invitation to visits: labs, field trials, government offices.
Communication channel for mass media

A media campaign will also be dedicated to implementing communication channels for the communication plan. In this regard, a media competition is one key element to enhance media engagement. In this regard, media can write articles to share them with government officers who could make these publicly available to raise awareness of biosafety issues on a regular basis. There will also be more initiatives with regards to press conferences, journalist training and interviews.
Engagement with mass media would also be through television talk shows/programmes, radio talk shows/programmes, newspapers, magazines, journals and social media.

Please also note that Annex I has a specific note for media engagement.

In conclusion, in using these communication channels, the Ministry/biosafety unit will be able to convey key messages.   
THE KEY MESSAGES
The Ministry/biosafety unit has developed consistent, accurate and simplified messages. The messages serve as a “corporate identify” for target audiences to understand and improve recognition of the importance of the Protocol. Some of the key messages are as follows: 

Main message: 

On 29 January 2020, the Cartagena Protocol on Biosafety marked its 20th anniversary of its adoption. 
Biosafety is addressed both in the Cartagena Protocol on Biosafety and in the Convention on Biodiversity and it is of paramount importance that its use goes hand-in-hand with biosafety measures. 

Mainstreaming biosafety is essential in cross-sectoral and sectoral government bodies for action and decisions on biosafety. 

The Cartagena Protocol on Biosafety sets the international standards for ensuring the sustainable deployment of biotechnology and protection of biodiversity and human health.

The Cartagena Protocol on Biosafety sets rules for the safe use of living modified organisms (LMOs) resulting from biotechnology. The Protocol establishes procedures for making decisions.
The safe use of biotechnology has the potential to help in addressing global challenges of different nature such as environmental, conservation, health and others.

Sub-messages:

The Protocol establishes procedures for regulating the import and export of LMOs from one country to another

On 5 March 2020, the Nagoya-Kuala Lumpur Supplementary Protocol on Liability and Redress marked its 10th anniversary of its adoption. 

*    The Supplementary Protocol is an international treaty that is open to Parties to the Cartagena Protocol.

*    The Supplementary Protocol introduces an administrative approach to liability and redress, requiring that response measures are taken in case of damage resulting from living modified organisms.

*    The Supplementary Protocol is the only international instrument that introduces a definition of damage to biological diversity.
When importing an LMO, public participation is also crucial in the decision-making process regarding LMOs and to strengthen public support for decisions made regarding LMOs.
When importing an LMO, public participation is also crucial in the decision-making process regarding LMOs and to strengthen public support for decisions made regarding LMOs.
Joint work on biosafety from government, the private sector and other stakeholders can generate political support for the importance of biosafety for conservation and 
sustainable development of biodiversity.
Take urgent action across society to put biodiversity on a path to recovery for the benefit of planet and people.

The messages are key in determining the activities to implement the programme of work and its priority areas. 
ESTIMATED BUDGET AND FUNDING
In order to effectively implement the programme of work and its priority areas, the communication plan would require sufficient and predictable funding.
Long-term and integrated projects and programmes to raise awareness, including using a communication plan, to has been promoted to systematically seek funding opportunities on local, national, regional and international sources. In this regard, funding to implement the communication plan is through an integrated approach and part of a [project and programme with education, access to information and public participation initiatives] [and/or with related agendas (e.g. biotechnology, environment, science and/or sustainable development)]. Funding initiatives are available at [website] and rewards will be provided to donors []. 

	Travel (e.g. staff, participants and/or ambassador) for outreach and training activities
	 

	Logistics (e.g. conference rooms etc.)
	

	Information mechanism (e.g. websites and social media) 
	

	Information materials development, translation and dissemination) 
	

	Mass media (e.g. press conferences) 
	


INTERNATIONAL DAYS AND EVENTS

When determining the period and time frame to implement the programme of work and its priority areas, it is essential to review and integrate dates that coincide with other events to take the opportunity to raise awareness target groups at an appropriate time. In doing so the following key days and events been considered below:
International days: 
Ex. International Day for Biodiversity
Ex. World Environment Day
Ex. World Soil Day
International, regional and national events:

2020

Biosafety /Action Agenda webinar, Every Women Home Centre, 8 December 2020

2021
CEPA Fair poster, presentation and materials during the ninth conference of the Parties serving as the meeting of the Parties, in China 
Action Days for the SCBD’s Action Agenda during COP-MOP 10

International Conference on Biosafety of Genetically Modified Organisms, January 28-29, 2021 in New York, United States by the World Academy of Science

International Conference on Biosafety of Genetically Modified Organisms ICBGMO, July 05-06, 2021 in Singapore, Singapore, by the World Academy of Science 
2022 to 2025

Fourth CBD/Aarhus Convention round table on access to information and public participation regarding LMOs

MONITORING AND EVALUATION

Monitoring and evaluation is key in implementing the programme of work and its priority areas, the Ministry/biosafety unit will, on a regular basis, monitor and evaluative communication initiatives as follows:

· Provide an update in a national quarterly and/or annual report and case studies
· Conduct periodic biosafety awareness surveys and social media polls 

· Measure traffic on websites
· Monitor media coverage 

· Hold national and local dialogues

· Measure rate of publications disseminated and requested from target audiences

· Highlight progress in the SCBD’s Portal on Awareness, Education and Participation at http://bch.cbd.int/onlineconferences/portal_art23/pa_main.shtml 

Monitoring and evaluating is also essential to make necessary changes to the communication plan on a regular basis.  

Annex I

Media Engagement Guide
Media Platforms

There is a need to strengthen and/or establish contact with key media at both the international and national levels to highlight achievements. Some of these media platforms that the communication plan supports are highlighted below.
	Region
	Media Platforms

	
	Television
	Radio
	Web
	Print

	Global
	BBC, CNN (planet in Peril), TV5, UNTV
	BBC, RFI, Voice of America, UN Radio
	IPS, AFP, Reuters, UPI, AP, IFEJ, Nature, Science
	International Herald Tribune, NY Times, Financial Times, Times, Newsweek, The Economist, UN Chronicle

	Africa
	 
	 
	All Africa Network
	The Star, Mail & Guardian (SA), Daily National (Kenya) Jeune Afrique

	Asia
	 
	 
	 
	Asahai Shimbun, Times of India, China Daily, Standard, Japan Times, The Hindu, South China Post, NHK, Kyodo News, Korean Times, Chosun Iilbo

	Australia
	 
	 
	 
	Sydney Morning Herald, The Age

	Europe
	BBC, TV5, EuroNews, Deutsche Welle, WDR
	BBC, Deutsche Welle,
	 SciDevNet
	Le Monde, l’expresse, The Guardian,Le Figaro, Der Spiegel, Dagens Nyheter, Svenska Dagbladet, El Mundo, Russia-IC

	LAC
	 
	 
	 Caribbean News Service
	El Univerasal, Estado do Sao Paolo, Jamaica Gleaner

	Montreal +

Canada
	CTV, CBC
	CBC, Radio Canada, NPR
	
	Globe & Mail, National Post, Montreal Gazette, Toronto Star, Metro, 24 heures, La Gazette

	United States
	CNN, ABC, CBS, NBC
	
	 Earth Portal
	NY Times, Washington Post, 


There are also a number of journalist networks that will be made used of based on the communication plan. The would be as follows: EarthJournalism.net, Pacific Environment Journalist Network,  Society of Environmental Journalists, African Federation of Science Journalists, African Network of Environmental Journalists, science communication network, South Asian Journalists Association, International Journalists' Network, IISD/ENB, EarthNet News, Global Investigative Journalism Network and 100resporters.org.
Building media relations

It is important to develop some media relations with journalists and other media to enhance the capacity of media to promote biosafety awareness. The communication plan is guided by some tips highlighted below.
Tips for building media relations engage media:

1.
Be an avid media watcher. It is critical that you are familiar with the media before you contact them. Key questions to ask: Is this the best avenue to reach my audience? What type of stories do they typically cover? Will my information fit their format?

2.
Be timely. Tie your story to a news item or timely issue when possible.

3.
Be alert. Stay on top of breaking news that relates to your company’s sphere of activities. Take note of stories, where they appear and whose byline they carry.

4.
Know the appropriate media outlets to target. Determine whether a story has national implications and direct it accordingly. Release stories with local news to local media. Don’t underestimate the power of weekly community-oriented newspapers that cover a particular city or region.

5.
Know the reporter’s beat. Before you contact a reporter, pay attention to his recent stories and make sure your story fits his format/beat. Ask the reporter if there is a method (fax, phone or e-mail) he prefers when you need to contact him. 

6.
Be accessible. Always let reporters know how to reach you, and return calls promptly. If you are the spokesperson for an organization, it is your responsibility to be accessible at all times, even in the middle of the night. Key reporters should have your office and home telephone numbers as well as pager and/or cell phone numbers. 

7.
Respect deadlines. Always ask if a reporter is on deadline when you call. Find out when he is typically on deadline and never call at that time. Ask the reporter if he has a time he prefers for you to contact him. Also, make sure timely information is provided well in advance of deadlines. 

8.
Be truthful. Give accurate and complete information. 

9.
Get to the point. Put the most important information first. Don’t include information unless it is factual. Do not try to pass advertising off as news. 

10.
Provide requested information. Get back to a reporter if you don’t have the information when you are asked. Follow up on what you promised.

11.
Be accurate. Your facts and figures must be clear and dependable. You must be able to back them up.

12.
Answer questions. There are only three acceptable answers: 

 
a. “Here it is.” 

 
b. “I don’t know but I’ll find out for you.” 

 
c. “I know, but I can’t tell you now because…” 

 
Note: “No comment” is not an option.

13.
Protect exclusives. If a reporter has found a story, don’t give it to anyone else. If another reporter also discovers it, the matter is out of your hands. 

14.
Give all the news. It’s far better to assist a reporter looking for information that is publicly accessible than to send him to find it on his own. 

15.
Use professional photographers. When submitting photos with your news release, use a professional photographer. The odds are greater that your photograph will be used if it is done professionally.

16.
Balance your treatment of the media. Competing media deserve equal opportunity to receive information.

17.
Explain. Do not assume that reporters understand your business and the industry jargon you use daily. Many reporters don’t understand the nature of your business and they certainly don’t know as much as you do. Give them background briefings and materials; tell them how decisions were made and why.

18.
Proof. Proof again. Have other people proofread and edit your information before sending it to the media. Reporters will not give serious attention to a news release with typos, poor grammar and other errors.

19.
Correct errors politely. Ignore minor errors. If a major factual error skews the accuracy of the entire story, bring it to the reporter’s attention. If that doesn’t work, go to his editor.

20.
Praise good work. If a reporter has written a good and accurate story, a note of thanks (with a copy to his editor) will be appreciated.

Source: Jones Report November - December 1999 20/20: Tips for Building Strong Media Relationships   By Betty A. Lovell, APR  

Social media guide

The communication plan is also guided by some points in a social media guide by the SCBD for the modules on access to information and public participation regarding LMOs. These are highlighted below.

Social media are new Internet tools used to exchange information and communicate with several users. As there are a number of challenges in terms of costs, wide geographic areas, different language, lack of technical skills and making information available instantly, social media (e.g. Facebook, Twitter, Wordpress, LinkedIn, Open Science Lab, Skype, Instagram, Youtube, Podcast, Slide Share, DeeperWeb, Dropbox) are useful to raise awareness of biosafety issues. 

The responsibility to facilitate a social media platform are assigned staff members. However, all staff members could be encouraged to participate as they can contribute to social media platforms. 

Other best practices include: 

· Describe any acronyms

· Use the appropriate branding and visualization of the Cartagena Protocol on Biosafety. For example, use similar logos, photos and videos associated with the Protocol

· Report any security threats and spam
· Do not post information regarding colleagues and other stakeholders without their approval.
· Respect copyright and fair use laws, citing sources as necessary (e.g. photos videos)

· Content sharing is fine from another site if there is sharing possibilities
· Protect confidential information. Do not share information that is confidential and/or internal or could have security-related implications to a Government, organization or individual such as travel information, potential results, upcoming strategies or upcoming materials to be published
· Post interesting news that is newsworthy and relevant.
· Promote online through offline versions.

· Update the social media platforms by posting new information on an regular basis

· Allow users to post information that may be off the topic, but is not offensive. 

· When posting materials, check for headlines and other short text to post. Link back to the original source as much as possible
· Monitor and respond to comments and questions as soon as possible. However, complex queries or critics should be referred to through other means such as telephone or email.

Some of the hashtags that are used should be:
#LMOs #biosafety #biotech 
Cartagena Protocol on Biosafety’s Facebook site: https://www.facebook.com/UN.Biosafety 
Cartagena Protocol on Biosafety’s Twitter site: https://twitter.com/bchcpb
Please tag us in social media for biosafety items: @BCHCPB
Inspiring quotes: 
-Elizabeth Maruma Mrema, Executive Secretary, the Secretariat of the Convention on Biological Diversity, the United Nations Environment Programme (UNEP)
The immense advances in biotechnology and the speed of these developments mean the Cartagena Protocol is more relevant than ever. The development of the post-2020 global biodiversity framework and the Implementation Plan for the Cartagena Protocol constitute a crucial opportunity for countries to make commitments in this regard.
The importance of rules on liability and redress for damage to biodiversity resulting from LMOs is reflected in the Supplementary Protocol on Liability and Redress. I urge and invite all Parties to the Biosafety Protocol yet to do so to consider ratifying the Supplementary Protocol.
-National Focal Point for the Cartagena Protocol on Biosafety, China
China has issued more than 10 biosafety-related laws and regulations to address the potential risks of modern biotechnology and its products to human health, the environment and biodiversity. In 2019, the 4th national report of the Cartagena Protocol on Biosafety was completed by the Ministry of Ecology and Environment in collaboration with nine departments. The Biosecurity Law of People’s Republic of China was adopted in October 2020 and will come into effect on April 15, 2021. The Biosecurity Law is formulated in a bid to provide the legal basis and guarantee for maintaining national security, preventing and responding to biosecurity risks, safeguarding people's life and health, protecting biological resources and the ecological environment, promoting the sound development of biotechnology and the building of a community with a shared future for mankind, and achieving the harmonious coexistence of mankind and nature.
为了防范现代生物技术及其产品对人类健康、环境及生物多样性构成的潜在风险，中国发布实施了10余项生物安全相关的法律法规。2019年，生态环境部会同9个部门共同编制了《卡塔赫纳生物安全议定书》第四次国家报告。2020年10月，《生物安全法》获得通过，并将于2021年4月15日起施行。该法为维护国家安全，防范和应对生物安全风险，保障人民生命健康，保护生物资源和生态环境，促进生物技术健康发展，推动构建人类命运共同体，实现人与自然和谐共生，提供了法律依据和保障。
-Mohammed Mehdi, Biosafety Protocol Focal Point, Morocco
Morocco notes that biosafety issues are of high importance. The national focal point of the Cartagena Protocol on Biosafety, the focal point for the Biosafety Clearing-House and the national competent authority have been appointed since 2011. Recently, the Department of the Environment has finalized an action plan for the implementation of the Protocol that provides a road map for all stakeholders.
Le Maroc note que les questions de biosécurité sont d'une grande importance. Le point focal du Protocole, le point focal du Centre d’échange pour la prévention des risques biotechnologiques ainsi que l'Autorité Nationale Compétente ont été désignés depuis 2011. Récemment, le Département de l'Environnement a finalisé un plan d'action de mise en œuvre du Protocole qui constitue une feuille de route pour l'ensemble des parties prenantes.
يلاحظ المغرب أن قضايا السلامة الأحيائية لها أهمية عالية. تم تعيين نقاط الاتصال الوطنية للبروتوكول وغرفة تبادل معلومات السلامة الأحيائية والسلطة الوطنية المختصة منذ سنة 2011. وضع قطاع البيئة اللمسات الأخيرة على خطة عمل لتنفيذ البروتوكول والتي تشكل خارطة طريق لجميع أصحاب المصلحة.
-Galina Mozgova, Biosafety Clearing-House Focal Point, Belarus
Belarus recognizes the importance of intersectoral collaboration among all parties in the field of biosafety to implement measures aimed contributing to ensuring an adequate level of protection in the field of the safe transfer, handling and use of living modified organisms (LMOs). In 2019, a new version of the law was adopted: “On the Safety of Genetic Engineering Activities”. Projects were also carried out with the support of the Global Environment Facility and Central European Initiative, aimed at educating and training all key stakeholders and consolidating cooperation for the implementation of the Protocol at the national, regional and global levels.
В Республике Беларусь признается важность межсекторального взаимодействия между всеми сторонами в области биобезопасности для выполнения мер, направленных на предотвращение или снижение до безопасного уровня возможных вредных воздействий ЖИО. В 2019 г. была принята новая редакция закона «О безопасности генно-инженерной деятельности». В 2018-2019 гг. осуществлялось выполнение проектов при поддержке Глобального Экологического Фонда и Центральной Европейской Инициативы, направленных на просвещение, обучение всех ключевых сторон и консолидацию сотрудничества для реализации Протокола на национальном, региональном и глобальных уровнях.
-Jimena Nieto Carrasco, Former Co-Chair Open-Ended Working Group of Legal and Technical Experts on Liability and Redress
I would like us to celebrate the Nagoya-Kuala Lumpur Supplementary Protocol, an instrument that originates from the Cartagena Protocol on Biosafety and that establishes international rules and procedures in the field of liability and redress for the potential adverse impact that certain living modified organisms (LMOs) may have on the conservation and sustainable use of biodiversity.
Igualmente quisiera celebrar el Protocolo Suplementario de Nagoya Kuala Lumpur, un instrumento que se origina en el Protocolo de Cartagena y que establece reglas y procedimientos internacionales en el campo de la responsabilidad y la compensación por el eventual impacto adverso que puedan llegar a tener ciertos OVM´s en la conservación y el uso sostenible de la biodiversidad.
-Casper Linnestad, Biosafety Protocol Focal Point, Norway
The Norwegian Gene Technology Act from 1993, emphasizes that the deliberate release of LMO’s should have no detrimental effect on health nor the environment. Norway welcomes the sustainable use of biotechnology in different areas.
� The survey form template is available at � HYPERLINK "http://bch.cbd.int/onlineconferences/portal_art23/pa_survey.shtml" �http://bch.cbd.int/onlineconferences/portal_art23/pa_survey.shtml�     


� The Ministry/biosafety unit will also conduct a biosafety awareness survey on a regular basis to monitor and evaluate the implementation of the communication plan.





